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1 Refer to Fig. 1.1 (Insert), information about changes to the way loyalty reward programmes
operate in travel and tourism.

(@) (i) Define, using a relevant travel and tourism example, what is meant by the term ‘loyalty
reward programme’.

..................................................................................................................................... [2]

(i) Identify two rewards offered by the hotel chain referred to in Fig. 1.1.
1 SRS
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(2]

(b) Explain three reasons why the hotel chain referred to in Fig. 1.1 has decided to change its
loyalty reward programme.
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(c) Explain two pricing strategies the hotel chain referred to in Fig. 1.1 could use to persuade
customers to return.
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(d) Discuss how the place on the product life cycle model of the hotel chain referred to in Fig. 1.1
might affect the way it is marketed.

[Total: 25]
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2 Refer

5

to Fig. 2.1 (Insert), the results of a situation analysis of India as a tourism destination.

(a) Using the statement numbers, identify:

(i) two internal influences on tourism in India.

Internal influence 1

Internal influence 2

(i) two external influences on tourism in India.

External influence 1

External influence 2

[4]
(b) Explain three features of India which limit its current appeal to visitors.
1 SRR
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[6]
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(c) Explain two benefits of qualitative research data in identifying the needs and wants of visitors
to India.
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(d) Discuss how offering good value for money might influence the type of market segments a
destination is likely to attract.

[Total: 25]
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3 Refer to Fig. 3.1 (Insert), information about the ‘Where will Brussels take you?’ promotional
campaign. Brussels is the capital city of Belgium, Europe.

(a) List any four stages of a promotional campaign.
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(c) Explain the two forms of market segmentation used in the ‘Where will Brussels take you?’
campaign.

Market SEgMENTALION T ... e e
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(d) Discuss how changing the marketing mix for Brussels’ tourism products and services might
lead to a personalised package for visitors.

[Total: 25]
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4 Refer to Fig. 4.1 (Insert), information about the joint marketing programme between the Israel
Tourist Board (ITB) and the Tanzania Tourist Board (TTB). Israel is a country in the Middle East,
and Tanzania is a country in East Africa.

(@) (i) Define, using an example, what is meant by the term ‘familiarisation trip’.

..................................................................................................................................... [2]
(ii) Give two examples of trade promotions ITB and TTB might use to promote tourism.
P TPRR
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(2]

(b) Explain three factors that might determine the pricing policies for tourism products in Israel
and Tanzania.
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(c) Explain the two distribution channels used in the two countries involved in this marketing
programme.
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(d) Discuss why tourism providers in these countries might use price bundling to sell their
products.

[Total: 25]
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